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These are the two main logo 
versions that use our brand’s core 
colors.

They are the default choice for all 
standard applications, and 
represent the full expression of the 
Catchee Designs identity.

The padding for the logo from 
any elements would be two “I” 
from the “DESIGN”

The padding for the logo from 
any elements would be two “I” 
from the “DESIGN”

Minimum size

2.0cm / 76 px in width

Minimum size

2.0cm / 76 px in width

Graphic Design

Primary Logo Variants

Welcome to the brand guidelines for Catchee. These guidelines are the 
backbone of our identity, making sure our voice is loud, our look is fearless, and 
our presence impossible to ignore.



Catchee thrives on curiosity, creativity, and boldness. We don’t play it safe; we 
break patterns, flip expectations, and design digital experiences that feel alive, 
quirky, and unforgettable. Every project is a spark, every design a statement.



These brand guidelines keep our energy consistent across everything we touch, 
from content and visuals to campaigns and collaborations. They’re a toolkit for 
anyone working with Catchee to keep the fire burning.

Brand Principles

For all the titles in texts the font “Lemon Milk Medium” will be 
used. 



The size for this font is around 96px, but it can also be bigger. 



If you make it smaller, the font is less readable. But if you make 
it bigger it will stay readable. 

Use and restrictions

Correct use:


Lemon Milk Medium only for titles

Amiko for all body texts and long pieces of text

Make sure there’s enough whitespace around the text for a 
neater appearance

Make sure the colour contrast is used correctly. With a light 
background the font colour should be #1D1D1D. With a dark 
background the font colour should be #F4FFFF.





For the long text pieces the font “Amiko” will be used. This font 
is very readable and ensures a nice user experience. 



The size for this font can variate between 24px and 36px.



If you make it smaller, the font is less readable, so do not do  
that. If you make it too big it will look like a title and that’s not 
the way it’s supposed to be used.

Typography

Incorrect use

Using Lemon Milk Medium for long pieces of texts.

Reforming and scaling texts.

Not using enough contrast between background 
and text colour.

Adding shadows or outlines to the text

Catchee’s primair font for web, print, promotion material and 
social media. 

Use these fonts for:




Titles or quotes




Long texts or body texts like:

Lorem ipsum dolor sit amet, consecteur adipiscing elit, sed do 
eiusmod tempor incidicunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostLorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim minim veniam, quis 
nost.



Quotes

Typography

Cats

accents  Elements&

Every idea that you or others around you thought was 
trash you may crumble up and throw away, but a 
second perspective and a little perseverance can 
transform it into something you never wouldve 
imagined beforehand. Giving a second chance to 
idea's that may have have been frowned upon brings 
innovation.

Paper

Ink, paint and other fluids are tools that can give certain shape 
depending on how you use it. so paintsplashes, blobs or other 
abstract shapes that may look like nothing at first, can change 
with a different perspective and a bit more courage to look 
further/deeper than a first glance.

Drips & splashes

Cats have a lot of different personalities and 
attributes. they are curious, explorative, like 
to be on top and go wherever they want and 
are expressive. These are the exact same 
qualities we have as a group and are what we 
want to teach other people. be bold, explore 
and be curious.

Do’s  don’ts&
Don’t put shadows behind 
the elements

Elements may be rotated and 
rescaled

Don’t stretch the 
elements

Don’t recolour Blobby 
cat

Blobs may be 
recoloured

Blobs may be stacked on each 
other to create new shapes

The paper element must have 20% opacity

Do mix and match with the paper element and the 
background colours.

Elements may get cut off by 
frames if intended to.

Blobs may have an outline if 
needed

applications
Catchee isn’t just a logo, it’s a vibe that travels 
wherever the brand shows up. Each application keeps 
the same playful energy but adapts to its setting.



Print – Posters and flyers catch the eye with bold 
colors and curious type choices.



Merch – T-shirts and mugs turn the brand into 
something people can wear, use, and connect with.



Digital – Online, the look stays lively but clean, 
making sure the message always comes through.



Business – Cards and other materials balance 
professionalism with Catchee’s creative edge.

These versions are used when there 
is a black background, or need of 
black and white usage.



The minimum sizing of these stays 
the same as the primary logo variants

secondary Logo Variants

Graphic Design

In addition to the primary and secondary text-
based logos, Catchee Designs also has an 
icon-only logo. This version isolates the 
symbol from the full logo design and is used in 
specific situations where a compact mark is 
needed.



Social Media → profile pictures, favicons, or 
places where space is limited.

Page Footers → used as a subtle brand mark 
at the bottom of documents or digital pages.

Branded Elements → can be applied to 
merchandise or small-scale graphics where 
the full logo would be too detailed.

Black Icon is used on white and 
orange background

White Icon is used on black and blue 
background

Icon variants

Graphic Design

Minimum size

2.0cm / 76 px in width

Minimum size

2.0cm / 76 px in width

The padding for the logo from any 
elements would be two “I” from the 
“DESIGN”

The padding for the logo from any 
elements would be two “I” from 
the “DESIGN”
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Catchee
Designs

Do not tilt the paw in the logo desig n

Do no put “Design” on the left

Do not add drop shadow

Do not stretch the logo in X and Y axis

Do not change the colour of the paw

Do not make “Design” in the midnight 
purr

Do not change the font of the logo

Do not remove the paw from the logo

Do not tilt the paw ico n

Do not stretch the icon in X and Y axis

Do not change the colour of the paw

Do not add drop shadow

Don’ts with the logo

Don’ts with the ICON

Graphic Design

Brand Colours

#F4FFFF

Whiskers


#126699

Midnight purr


#1D1D1D

Fierce black


#FF5B23

Lasagna


We want to express our brand. The colors we chose go hand in 
hand with our core values. Boldness and creativity  is what we 
strive for. The bright lasagna orange goes exactly that. If you take a 
look at the rest of the colors like midnight purr that serves as a 
contrast to lasagna and adds a balanced color effect, the boldness 
pops out and serves on the midnight purr. 

The why behind our colour choice

Usage of colours

All the colors chosen have an aesthetic function behind it and have 
been correctly color coded to please the standards we as brand 
want to show. The names of the colors were also named by us to 
add catchee as theme to it. The fierce black and lasagna orange will 
be the main colors. The accent colors are whiskers and midnight 
purr. 



In case of a dark themed background, the text or logo would be 
whiskers. In the contrary, if there’s a light themed background, the 
text or logo would be fierce black. 

Brand Colours

Name

# F4FFFF 126699 1D1D1D FF5B23

Whiskers Midnight purr Fierce Black Lasagna

CMYK C 4 M 0 Y0

R 244 B 255 T 255 R 18 B 102 T 153 R 29 B 29 T 29 R 255 B 91 T 35

K0 C 5 M 0 Y0 K89C 88 M33 Y0 K40 C 0 M 64 Y86 K0CC

RGB
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6  Applications

DOn’ts with 

the colours

Because of our unique colour scheme we try 
to stray out of some ways our colour 
combinations could be looked at or 
interpreted as. 

Such as going for a flag type 
design:

Wrong usage of colours

Such as using white on it’s own 
with no supporting colours

Such as using gradients

Such as having a blue as a main 
colour:

Catchee


